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The Clothing Consumption Behavior of Fast Fashion Purchaser according to
Environmental Consciousness

Hyun Ji Lee'
Dept. of Fashion Design & Merchandising, Kyungsung University; Busan, Korea

Abstract : This study investigates clothing consumption behavior of fast fashion purchasers according to environmental
consciousness. Questionnaire examined 245 males and females in Busan who experienced fast fashion product purchases.
Data were analyzed using factor analysis, t-test. ANOVA, Duncan Test and Xz-test. The results are as follows. First, the
result showed significant differences in environmental consciousness education according to demographic characteristics.
Second, the results showed significant differences in the hedonic pursuit of purchase motivation for fast fashion products
according to environmental consciousness. The low environmental awareness group pursued hedonic purchases towards
the purchase motivation of fast fashion products. The results showed significant differences in fast fashion disposal behav-
ior according to environmental consciousness; however, not for the disposal motivation of fast fashion. In the disposal
behavior of fast fashion, the high environmental awareness group indicated social friendly disposal and the middle envi-
ronmental awareness group indicated economical disposal. The result showed significant gender differences towards
clothing consumption behavior of fast fashion according to demographic characteristics. Males and females showed sig-
nificant differences in all purchase motivation factor for fast fashion products. They also showed significant differences in
economical disposal towards fast fashion disposal behavior.
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Table 1. The demographic characteristics of participants ~ (N=245)

Variable Division N(%)

Male 107(43.7)

Gender Female 138(56.3)

20's 130(53.1)

Age 30 115(46.9)

High school 96(39.2)

Education College or University 121(49.4)

Graduate school 28(11.4)

Student 58(23.7)

Professionals 51(20.8)

Occupation Office job 65(26.5)

Business 35(14.3)

Others 36(14.7)

Average Less than 2,000,000 96(39.2)

month% 2,000,000~4,000,000 92(37.6)

. Y 4,000,000~6,000,000 40(16.3)

income(won)

More than 6,000,000 17(6.9)

o137} 96%(39.2%), st & ©lshe 1219 (49.4%), thet
A &% ool 28%(114%)°1ATth H YL sHAYo] 581
(23.7%), AEZHL 517(20.8%), AFFH o] 6578 (26.5%), A9
o] 35%(14.3%), 71E7} 36 (14.7%)°10tt. YHT A5
200%H Wgko] 9678(39.2%), 200%HY 00]4F 4008HY ©)&7)
927 (37.6%), 4007+ ©]4F 6005 ©1&k7} 4078 (16.3%), 600
Tl o)ato] 179(6.9%)°1 3]t}
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7ol 2l wE ¥
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438171 %‘H =743k M= Table 29} 7232 873949 u}
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& Hol7k Q= Fo® vpekth o= Choi(1995)e] Ao
A #7323} 374 3501] o] ghgo] fofgt xfolg Kol
= A RSN T4 glgo] EolApE o] =
oitte eI tha 1}017} deS G F Uk B A7
AME distdEd sEFTA $7eee] =& Huo]
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Table 2. The measurement variables of environmental consciousness

Factor Items Mean S.D.
I know that soil contamination due to the pesticides used in cotton cultivation. 2.35 92
. I know the harmful chemicals used for human health on the environment from the clothing 3.25 1.09
Environmental .
. production process.
consciousness . . . .
I know about the environmental problems that occur in the course of disposal of synthetic fibers. 2.78 1.11
I know that clothing dyed with natural dyestuff. 2.92 1.22
Total 2.83 1.085
Table 3. The demographic characteristics of environmental consciousness groups
. L. High Middle Low Total
Variable Division N=72) (N=98) (N=75) (N=245)
Gender Male 31(29.0) 41(38.3) 35(32.7) 107(43.7)
Female 41(29.7) 57(41.3) 40(29.0) 138(56.3)
=0.407 df=2
Ace 20's 33(25.4) 55(42.3) 42(32.3) 130(53.1)
B 30's 39(33.9) 43(39.4) 33(28.7) 115(46.9)
¥=2.137 df=2
High school 20(20.8) 40(41.7) 36(37.5) 96(39.2)
Education College or University 44(36.4) 46(38.0) 31(25.6) 121(49.4)
Graduate school 8(28.6) 12(42.8) 8(28.6) 28(11.4)
£=7073" df=4
Student 19(32.7) 23(39.7) 16(27.6) 58(23.7)
Professionals 21(41.2) 19(37.3) 11(21.5) 51(20.8)
Occupation Office job 12(18.5) 30(46.1) 23(35.4) 65(26.5)
Business 9(25.7) 14(40.0) 12(34.3) 35(14.3)
Others 1(30.6) 12(33.3) 13(36.1) 36(14.7)
¥=9.109 df=8
Average Less than 2,000,000 24(25.0) 42(43.8) 30(31.2) 96(39.2)
monthly 2,000,000~4,000,000 31(33.7) 34(37.0) 27(29.3) 92(37.6)
income 4,000,000~6,000,000 12(30.0) 15(37.5) 13(32.5) 40(16.3)
(won) More than 6,000,000 5(29.4) 7(41.2) 5(29.4) 17(6.9)
¥=2.044 df=6

ol TEs} Z9ipel Hls) thekel vhetel EiRelA &
AelAel maA A JeRIa A% ek Ee) A7

T A7) zpolg FElehl HofA] gk ARE Almgr)
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Yd F 5o2 WAt 7F 889 AlFEs BF 0.70
oo w Egkom Al 7EA Q9o thdk AHEL 70.229%3)
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Table 4. The result of factor analsys for purchase motivation of fast fashion consumer

Factor Items Factor Eigen value Cronbach’
loading (Variance eaplained (%)) o
. For relaxation. 901
He(:;)niltc To feel fun just watching. .392 (229'966661) .861
pursu To feel pleasure. .845 '
Because of purchase of necessary clothes. 816
Practical Because of low price compared to other products. 774 2.250 772
pursuit Because of good quality. 739 (22.497) ’
Because of a lot of discounts. 731
To follow trend. .832
T 1.
urrGSn(ilt To follow TV and magazin style. 810 a 8800772) 706
puesu To follow the style of others. 725 '
Total cumulative variance 70.229%
Table 5. The differences of purchase motivation on fast fashion among segmented group
G High Middle Low
roup =72 =98 =75
Variable Division o2 98) O7) F
M S.D. M S.D. M S.D.
Hedonic pursuit 2.73 78a 3.15 .65b 326 71b
Purchase motivation Practical pursuit 3.05 76 3.03 67 2.93 69 8.06™"
Trend pursuit 2.29 77 2.26 1 223 .68

*p<.05, **p<.01, =

*p<.001, Duncan a<b

w2 HetEct g e)o] e JueA] ¢
SHR= Kim(1995)2] A+Zde} v)sxsh gt

% olk. we sl2EdA Pl AllE Sel e

gehe o 4 gk

i
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= < Fulsks 35l thE] o)A o]
5 A E AFZ(Table 6), Fet 7+ 2|7t 28] &2 A
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S & 4= ATk ©]& Han(2009) Park(2009)
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Utk Ao} th2A YERth 3 Han(2009)2 Park(2009)

2]
o ES = F JouR YT =2
siletl, & Al s sAESRA A

=l
Bt ST el el eke
Al SluulAEs} Fohsie] Fae

OdL

Hrtee Az 2 "avt ok ARE. J

Slom, sizEs el it Meee] webE Folst 47 4
glome sjzEsde] Fuulgs TSRS B
S elE T T2l g Row waEyle) ek o
Q12 Fe $4o] FF wEsloldol & o ARH

Table 6. The differences of purchase expenses and purchase frequency of fast fashion products among segmented group

Group High Middle Low Total
Variable Division (N=72) (N=98) (N=75) (N=245)
Purchase Less than 200,000 35(34.0) 43(41.7) 25(24.3) 103(42.0)
expenses 200,000~400,000 24(24.7) 37(38.1) 36(37.2) 97(39.6)
for a year 400,000~600,000 11(30.5) 15(41.7) 1027.8) 36(14.7)
(won) More than 600,000 2(222) 3(333) 4(44.5) 9(3.7)
£=5.058 df=6
Purchase More than 2~3 times a month 2(18.2) 4(36.4) 5(45.4) 11(0.04)
o 2-3 times a month 31(34.8) 38(42.6) 20(22.6) 89(36.3)
d yth Once a month 31(2822) 45(40.9) 34(30.9) 110(44.9)
ber @ mom Once 2~3 month 8(22.9) 11(31.4) 16(45.7) 35(14.3)

=8.146 df=6
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Table 7. The differences of neglect clothing rate of fast fashion among segmented group

Group High Middle Low Total
Variable Division (N=72) (N=98) (N=75) (N=245)
Less than 30% 38(37.6) 41(40.6) 22(21.8) 101(41.2)
Neglect 30%~50% 26(28.3) 35(38.0) 31(33.7) 92(37.5)
clothing 50%~70% 5(16.1) 15(48.4) 11(35.5) 31(12.7)

rate 70%~90% 2(14.3) 4(28.6) 8(57.1) 14(5.7)

More than 90% 2(14.2) 3(42.9) 3(42.9) 7(2.9)

=31.867"

df=8

E223

<001
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Table 8. The result of factor analysis for disposal behavior of fast fashion consumer

Factor Items Factor Eigen value Cronbach’
loading (Variance eaplained (%)) o
Hand out unused clothes to neighbors. 774
Social-friendly Sell unused clothes in bazaars. 761 3.339 736
disposal Donate unused clothes to charity. 750 (37.100) ’
Hand out unused clothes to relatives. 577
Economic Reform and wear. 897 1472
di | Reform other purposes. .893 (16.358) 178
sposa Sell unused clothes in the flea market and used site. 575 ’
Opportunistic Leave in the closet. .861 1.100 601
disposal Disposal to waste box. 539 (12.221) ’

Total cumulative variance 65.679%
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Table 9. The result of factor analsys for disposal motivation of fast fashion consumer

Factor ltems Factor Eigen value Cronbach’
loading (Variance eaplained (%)) o
Because of past trend. .842
Because of many same design clothes. 823
B S12 71
oredom Because of too short fashion cycle. 166 35 7
Because of boredom 540
Because of discoloration. .896
i 2.1 .
Strain Because of stain of clothing form. 885 87 697
Because of not fit for me. 810
I 1.4 .669
nadequate Because of not fit my other clothes. 749 66 66
Total cumulative variance 65.132%
Table 10. The differences of disposal behavior and motivation of fast fashion among segmented group
G High Middle Low
, - op (N=72) (N=98) (N=75) F
Variable Division
M S.D. M S.D. M S.D.
. Social-friendly disposal 3.32 0.69a 3.62 0.62b 2.36 0.68a ok
D 1 10.113
b;‘;zissr Economic disposal 255 0.69a 235 0.61b 227 0.74a e
Opportunistic disposal 2.834 0.63 3.08 0.62 2.99 0.62 ’
Disposal Boredom 3.02 0.57 3.02 0.64 2.99 0.75 1.465
motir;ation Stain 2.55 0.61 2.34 0.65 2.31 0.72 1.436
Inadequate 3.14 0.62 3.07 0.63 3.15 0.57 0.886
p<.05, “p<01, ""p<.001, Duncan a<b
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Table 11. The differences of purchase motivation of fast fashion by
gender

Gender

Male (N=107) Female (N=138)

Purchase t
motivation M S.D. M S.D.

Hedonic pursuit  3.36 .92 403 73 633"

Practical pursuit 340 93 354 75 -128"

Trend pursuit 284 93 294 66 -1.00"

"p<05, " p<O1,  p<.001

432 AFEAE 54| W2 AHgAE

o] e oEALEF| et xlo|S Lolry] sl 4
A& AAE AF(Table 12), oEHA &= o3 2to|7t
U= Ao eI HA] Aolle SEERE 30% IRt

Table 12. The differences of neglect clothing rate of fast fashion by
gender

Group Male Female Total
Variable~ Divisio! (N=107) (N=138) (N=245)
Less than 30% 57(56.4)  44(43.6)  101(41.2)
Neglect 30%~50% 36(39.1) 56(60.9) 92(37.5)
clothing 50%~70% 7(22.6) 24(77.4) 31(12.7)
rate 70%~90% 5(7) 9(64.3) 14(5.7)
More than 90%  2(28.6) 5(71.4) 7(2.9)

£=14.073" df=4

EZ3

<01
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Table 13. The differences of disposal behavior of fast fashion by gender

Gender  Male (N=107) Female (N=138)

Disposal t-value
M S.D. M S.D.

behavior
Social-friendly disposal  2.06 .64 1.93 .66 1.55

EEH

Economic disposal 2.82 97 293 71 -1.04
Opportunistic disposal ~ 3.07 .70 3.14 .65 -1.00

p<.05, “p<01, "'p<.001, Duncan a<b

Table 14. The differences of disposal motivation of fast fashion by
gender

Gender Male (N=107) Female (N=138)
Disposal t-value
motivation M 8.D. M S.D.
Boredom 247 82 268 68 221
Stain 3.00 98 2.82 .86 1.55
Inadequate 2.65 .79 2.83 76 -1.75

p<.05,  p<0l,  p<.001
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